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Shanghai Headquarters: Beijing Branch: Hong Kong Branch:

h Floor, Building 6, Fenglin Link, Room 508, 5/F JinBao Tower, No.89 19/F, ACE Tower, Windsor House,
No.485 Feng Lin Road, Xuhui Jin Bao Street, Dongcheng District, 311 Gloucester Road, Causeway
District, 200032, China Beijing, 100005, China Bay, Hong Kong
Tel: +86 (0)21 6404 9191 Tel: +86 (0)10 6588 6560 Tel: +852 2328 1888
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